Art as Exchange



REGIONAL

SERVICES







WORKSHOP

Digital storytelling

Senior school

People, Place,
Journey

2 minute video
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Cairns Regional Council
Townsville City Council
Gladstone Regional Council
Western Downs Regional Council
Toowoomba Regional Council
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Noosa Shire Council

Logan City Council

Gympie Regional Council
Redland City Council

Moreton Bay Regional Council
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Mount Isa City Council
Blackall-Tambo Regional Council
Central Highlands Regional Council
South Burnett Regional Council
Fraser Coast Regional Council
Bundaberg Regional Council

Maranoa Regional Council

Rockhampton Regional Council




4 FIELDS OF
PRACTICE




Current +
onqgoing Future
SUCCESS OPPORTUNITIES
stories

Current risks

CHALLENGES
limitations




SOcCio-
economic
factors

Current risks

CHALLENGES
limitations

population & perception of
environment value

structure &
infrastructure




Current +
ongoing

SUCCESS
stories

reoccurring

dcCCess,

communities arts events: ) residencies &
mentoring :
connected to art schools, professional
" ) & outreach
communities galleries, development
programs

councils



Explore opportunities build on successes stories
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Explore opportunities that address challenges




Future
OPPORTUNITIES




What's THE

STORY?




Arts and
Wellbeing

Cultural
Learning

Digital

Arts
Learning Learning



It's all about Accessibility for all

Access
Accessibility

It's all about Access

Access to authentic experiences

Needs to be multicultural, free, and

accessible

Costs Access / Availability
Disparity

Immediacy — Access

Access to physical space and

transport

Think of equity and access

How do students access CIAF ?

Accessibility for lower socio economic

students and communities

Physical access to

telecommunications / network

Definition? Accessible to general

public

Accessible arts education (private

verses public systems)

Access — user pays to include

knowledge

Access to cameras through
smartphones

Creative Classrooms, easy
access AlIAS, YIP, AIS
Accessing hard / software
Education U3A access

If local artwork was on a
website it could be accessed
all over the world

Mobile phones a great
resource, accessible tool for
making and seeing

Digital access to network
events for new art teachers to
area

Access experience in the real
handling of artworks

Valuing people who make art
programs available +
accessible

Bureaucracy with access to
social media, free platforms,
upskilling people to deliver
Accessibility / clarity of senior
art syllabus to students and
teachers

Access to equipment and
infrastructure at tertiary
institutions

Funding and accessibility for all arts especially for digital

technologies

Tertiary, how to support students to access tertiary funding and

digital learning

Access Snapshot first five Councils



Valuing the Arts and Art Education

Value

Celebrate and value diversity
Currently everything needs a dollar
value. What does it contribute?

Current paradigm locally,
regionally, state and
national Visual Art is not
valued as a valid
language, profession, art
is not commadified.

Communities

. People do not understand
Visual Art. Artists have
understanding of history Art —
social & cultural values. Only
artists can appreciate art same
as music & theatre

Schools

. Art is not a STEM subject, it is
not valued and will not give you
a high OP

. Visual Language is devalued

Families

. Family values

. Getting parents to see the
value in the art subjects

Educate community of the value of the arts, to assist with well being and

tourism

Education general public on value of art and art education / art courses
Shift thinking of art as a distant entity to a broader creative process

A culture shift

Art assets

. Lack of asset register
highlights limited value placed
on Collections

Art networks

. Value in communication

. Invest and value ground level
‘grassroots’ development

Wellbeing

. Value of exposure to art
encouraging discourse — kids
opening up
Motivating students / value of
Art in society
Art gives all people a window
to an alternative world — helps
mental health — and
communication on a deeper
level

Attitudinal Snapshot first five Councils



Communication is a constant (+/-)

Communication
Communication
Communication
Communication
Communications
General communication
Communication and
connections

Value in communication

Online presence to

highlight, celebrate and

promote success.

A forum for
communication

Digital communication is
very superficial — Art is a
symbol of freedom,
digital technology is not
Free space for
communication

Face to face
communication most
valuable

No communication
between schools and
uni

Support career
councillors at schools,
more communication
between TAFE, JCU
and secondary
education
Communication School
- Student — Parent

More
communication
between three
levels of education

Communication Snapshot first five Councils




What's THE

STORY?

4 FIELDS OF

PRACTICE




COMMUNICATION




COMMUNICATION DEVELOPMENT

SPACE

networking
planning

promotion

advocacy

training
mentoring
resources
digital

more exhibition
A-Class
hub/studio
meeting place



SPACE COMMUNICATION DEVELOPMENT

PLACE PEOPLE JOURNEY
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